Marketing & Communications
Committee Meeting

April 1,2026
DTLB Alliance Conference Room
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1.ChairRyanLaRosa, Calls Meeting to Order

Taking Attendance:

Roll Call: Claudia Ayala, Ryan La Rosa, Patrick Michel, James

Tir, Ashley Smith, Denny Cristales, Sarah Brainard, Whitney
Neal, Alex McPherson
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2.ACTION: Approve minutes fromMarch4,2026
Marketing & Communications meeting.

Roll Call: Claudia Ayala, Ryan La Rosa, Patrick Michel, James

Tir, Ashley Smith, Denny Cristales, Sarah Brainard, Whitney
Neal, Alex McPherson



3. Staff Report

Asia Morris
Communications & Marketing Manager

Amanda Barrera
Marketing Coordinator
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3a.Programs & Upcoming Events

e April 2: Brokers by the Beach at Resa

e April 7: Paws on the Promenade

e April11: DTLB Art + Design Walk

e April 17-19: Acura Grand Prix

e April 18: DTLB Live!

e April18: Grand Opening at Calavera Studio

For details and more events, visit downtownlongbeach.org/events
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3b.Social Media, Digital Marketing
& Communications Analytics
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MEDIA COVERAGE

DOWNTOWN LONG BEACH & DTLB ALLIANCE: MARCH 1 - 31, 2026

DTLB NEWS EXPOSURE AD EQUIVALENCY POSITIVE SENTIMENT

1.38K S32.3M 36.9%

+51%

DTLB ALLIANCE AD EQUIVALENCY
¢ Positive
w245  $1.3M
@
Neutral
+158%
Not rated

*Meltwater Analytics 2026
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HIGHLIGHTED STORIES

DOWNTOWN LONG BEACH & DTLB ALLIANCE: MARCH 1-31, 2026

New Public Art Installation Coming To CoMMERCIALREALESTAT
bl Mo Downtown Long Beach E—— . .
SnOOP Dogg tO headline Long BeaCh Long Beach Lights," a new lighting installation, is set to be San D|ego S Dlrty Blrds Expands Wlth
A hitheater summer grand o ening unveiled to the public on Saturday, April 11 in downtown New Powntown Long Beach
mp p & Mark Nero, Patch Staff @ Locat|0n

By Julie Sharp

Rl March 30, 2026 /12:54 PM PDT / CBS LA

@ Add CBS News on Google

Long Beach native Snoop Dogg will return to the LBC
for a historic performance this summer, headlining
the Long Beach Amphitheater's grand opening.

CBS News zypangniams
Estimated Reach: 46.8M |

March 30, 2026 8 AM PT

Patch Los Angeles Times
Estimated Reach: 8.53M Estimated Reach: 186M
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OTHER MEDIA MENTIONS

DOWNTOWN LONG BEACH & DTLB ALLIANCE: MARCH 1-31, 2026
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Signal Tribune, LongBeachize, Los Angeles Times, CBS News, Press-
Telegram, Grunion Gazette, Racer Magazine, Los Angeles Magazine

e PitchFest

e Royal Indian Curry House opening

e Snoop Dog to Headline LB Amphitheater

e Long Beach Lights

e SO.LO Arts Opening

e Armory Arts Collective converting Nat’l guard building to senior
housing Dreamstate + LB amphitheater

e Bagatelle records reopening

e Jim Michaelian
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NEWSLETTER AN ALYTICS *Mailchimp Analytics 2026

February 2026 / March 2026 s.l.ay
Free Informed:

Downtown Mochi's Marketing DTLB
Scene Corner Opportunities Advisory
February February February February
Open Rate: 55.6% OpenRate:48.1%  QOpen Rate: 35.5% n/a
Click Rate: 3.7% Click Rate: 4.6% Click Rate: 1.8%

March

March
Open Rate: 52.3%
Click Rate: 6.4%

March
Open Rate: 41.7%
Click Rate: 3.7%

March
Open Rate: 51.6%
Click Rate: 3.3%

Open Rate: 48.5%
Click Rate: 2.5%
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March SocialMediaPerformance Summary

IMPRESSIONS ENGAGEMENTS REEL VIEWS

1.2M 5.1K 32.6K

ENGAGEMENT RATE (PER IMPRESSION) NUMBER OF POSTS

A% 52
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SOCIALMEDIASTATS *Sprout Analytics 2026

FOLLOWERS & IMPRESSIONS: February / March 2026

Facebook Instagram Twilter(X) Threads TikTok Linkedin

FOLLOWERS FOLLOWERS FOLLOWERS FOLLOWERS FOLLOWERS FOLLOWERS

Feb: 52,378 Feb: 48,314 Feb: 15,796 Feb: 7,397 Feb: 925 Feb: 1,546

March: 52,373 March: 48,741 March: 15,780 March: 7,415 March: 981 March: 1,580

IMPRESSIONS IMPRESSIONS IMPRESSIONS IMPRESSIONS IMPRESSIONS IMPRESSIONS

Feb: 49,067 Feb: 1,005,478 Feb:1,070 Feb: 272 Feb: 1,480 Feb: 583

March: 32,891 March: 1,164,746 March: 1,589 March: 298 March: 1,462 March: 797
TOTAI- FOLLOWERS IMPRESSIONS

February: 126,356 February: 1,057,950
March: 126,870 March: 1,201,783
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3c.Update on Ongoing Marketing
& Communications Campaigns
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DOWNTOWN SCENE NEWSLETTER

MARCH 2026

e Why everyone’s talking about
DTLB Live! right now

e Grand Prix weekend in Long
Beach: A Local’s guide to food,
drinks and fun near the track

e 4 Women shaping the future of
Long Beach

e 15 epic ways to celebrate St.
Patrick’s Day in Long Beach
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DTLBLive!

Saturday, April 18:
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SATURDAY, APR 18,4-8PM | JarztunesbyBread

& ButterBand and

THEPROMENADEN. race car-inspired
BETWEEN BROADWAY AND 3RD STREET activities.
/ 2 ' A NEW RECURRING MONTHLY EVENT SERIES BRINGING LIVE MUSIC, CRAFT
"-"h ; ! . 2y 0 o p VENDORS, AND FAMILY-FRIENDLY ACTIVITIES EVERY THIRD SATURDAY.
- s ; s Bl
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THE PORT OF CHOKCT

CREATIONS
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PawsonThe Promenade L;

First Tuesday of every month / 6 -7 PM

First Tuesday of every month at
various locations along the Promenade

Meet time: 6 PM / Walk time: 6:15 PM

% DOWNTOWN S
e LONGBEACH OPPOSITE OF
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WOMEN S HISTORY MONTH

Celebrating new women-owned businesses

Celebrate Women’s History
Month: ShoP Women-

Owned Businesses in DTLB

4 Women Shaping the
Future of Long Beach

s

Discover Womer
Owned Gems in
DownfownlLongBeach_

Py by Fon " Giack WAlliams

Shaop Small, Support Local

| 787 S

ToursX Glass Ll T s

Bottom Boafs 455 6. Ol Bl
B s shore Doggs \
| "\ u" ( Shore Doggsy”

IWE. Shoreline Dr. ; . &V ‘ {g‘ ” ‘.,'V UV%‘
Panama - L%
International . 3 \TTE
Restaurant | * . o U

-2 ! S
' ’\!\\\ ; ﬂ. ; ol
20 PodAve. - = BN 225 fttantic e
Discover more women- OREO
owned businesses, /-s %;ﬁﬁ
check out the map! [O)en%" %
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DTLB Art + Design Walk

Next: Saturday, April 11
~ '!15 =)
) (‘;
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THE EDUCATION SERIES THE EDUCATI

PitchFest, March 28 SMALL BUSINESSES

. SATURDAYS,
Studio One Eleven FEBRUARY 7 - MARCH 28,

8AM-12PM

000_
0. :

Register for FREE

G LONG BEACH institute WELLS FARGO



. DOWNTOWN

0’0

oo LONG BEACH
% ALLIANCE

Locale Mag T
Spring Staycation Campaign o SR
&Als iy isTaEs
: JLTIMATE
Featuring: TWOEDAY GETA

| LOCALE

e JGraphix Studio

e City Center Hotel (Kasa)
e Aquarium of the Pacific
e Olive & Rose

e DTLB Farmers Market

e Maral Designs

e Fairmont Breakers
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PLACE MATTERS: Revitalizing Perception
Through Place Branding

»

est
Gge‘“"

Long
W RPN s::%

OPPOSITE OF
ORDIMARY

\.v.xaw AN

o
.‘ >
*
R | I 1
S 9C1

AN TN T
1§, AL I T

' =
BILLIE JEAN HISTORIC i
KING LIBRARY BEMBRIDGE

HOUSE



. DOWNTOWN

o..

oo LONG BEACH
% ALLIANCE

3d.Executive Update
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4. Working Group Breakout Sessions

a. Waterfront Neighborhood Reels Project
b.East Village + North East Village Awareness Project
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5. Working Group Updates
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6.0ldBusiness
7.New Business

8. PublicComment (3 minonallnon-agenda
ifems)
9. Adjournment

Next Meeting
May 6, 2026



