
 
June 16, 2026 

 

The Honorable Mayor Rex Richardson and City Councilmembers 

411 West Ocean Blvd., 11th Floor 

Long Beach, CA 90802 

 

RE: Recommended increase of appropriations in the Special Advertising and Promotional Fund 

Group for Soccer in the LBC plan - Agenda Item #57 

 

Dear Honorable Long Beach Mayor and City Councilmembers, 

 

On behalf of the Downtown Long Beach Alliance’s (DTLB Alliance) Board of Directors, we are 

writing in support and encourage the City Council to approve the recommendations to increase 

appropriations of in the Special Advertising and Promotional Fund Group in the City Manager 

Department by $800,000, for the Soccer in LBC plan.   

 

The DTLB Alliance is a non-profit organization that represents more than 1,200 businesses and 

4,000 commercial and residential property owners within the two Business Improvement 

Districts (BIDs) in Downtown Long Beach. As one of the leading voices for the Downtown 

community, we want to express our support for this project and urge the City Council to 

carefully consider the impact of this activation investment on both the retention of our 

businesses and quality of life experiences for the residential community.  

 

Having kicked off the first 5 days of the 17-day Galaxy Soccer Celebration activation on Pine 

Avenue, we have witnessed first-hand how Soccer in LBC plan serves as a catalyst for economic 

and cultural growth for Downtown, the small business community and for our City as a whole. 

Last Thursday and Friday’s games (Mexico vs. South Africa and USA vs Paraguay) brought nearly 

2,700 visitors to Pine Avenue during the lunch hour on Thursday and nearly 4,700 attendees 

Friday evening, this was significant increase compared to daily foot traffic numbers. Furthermore, 

this increase in attendance had spillover effects on neighboring restaurants and bars outside of 

the footprint.  

 

Overall, the three-phase activation plan not only geographically disperses the free and accessible 

events across the City of Long Beach but also enhances visibility of LBC business corridors and 

drives consumer spending overall. The marketing rendered through the continuation of these 

activations will strengthen visibility and therefore attendance across the Knockout and Final 

Match stages, greatly benefit our local economy. Additionally, this strategic plan serves as a 

testing ground for the City’s broader 2028 Games planning efforts - providing data, insights, and 

lessons learned that will be crucial for the coordination of the complex, multi-location, and multi-

partner Olympic and Paralympic events and activations coming soon to the City of Long Beach. 

 

Thank you for your leadership in advancing the Soccer in LBC plan. We look forward to the 

decision made at City Council and are confident that with careful consideration and oversight, 

the strategic activations will continue to attract visitors and encourage local spending from this 

investment to our beautiful and thriving City. 

Sincerely, 



 

 
Austin Metoyer 

President & CEO 

CC: 

DTLB Alliance Board of Directors 

Mayor Rex Richardson, City of Long Beach 

Tom Modica, City Manager, City of Long Beach  

Councilwoman Mary Zendejas, First District, City of Long Beach 
 

 

 


