
 
 
FOR IMMEDIATE RELEASE 

 

CALL FOR ARTIST AND DESIGNER SUBMISSIONS FOR  
EXPLORE DTLB! SIDEWALK DECALS PROJECT 

DLBA is seeking submissions for its placemaking connectivity project aimed at encouraging foot traffic 
throughout the Downtown core by use of creative outdoor elements.  

  

LONG BEACH, Calif. (April 16, 2018) – The Downtown Long Beach Alliance (DLBA) announced today 

it has released a call for artists and designers to participate in creating a template design for sidewalk 

decals to be utilized in the placemaking project called, Explore DTLB!  

 

This project will produce sidewalk decals, which will be placed strategically throughout Downtown with 

the purpose of encouraging on-foot exploration of Downtown’s unique neighborhoods, eclectic 

businesses, and unexplored gems through a scavenger hunt-like experience. Approximately 40 decals will 

be located within the: Pine Avenue/The Promenade, East Village, Waterfront, and West Gateway areas. 

 

“The Explore DTLB! Sidewalk Decal project is a novel approach in how our sidewalks can be more than 

just utilitarian in nature,” said Sara Hickman, Co-Chair of DLBA’s Public Realm Committee. “Upon 

completion, the sidewalk decals will add to Downtown’s urban canvas while also promoting pedestrian 

exploration of its eclectic neighborhoods. We’re excited to launch the Call for Artists to see the creativity 

that Long Beach artists bring to the sidewalk decal project.” 

 

Eligibility for participation in Explore DTLB! requires that you be at least 18 years of age and meet one of 

the following criteria: reside within the City of Long Beach; have an established business or work in Long 

Beach; or attend school in Long Beach. The deadline submission is May 18, 2018 by 10:59 PM PST. The 

design concept selected will serve as a template for the creation of the series of sidewalk decals. The 

design concept should meet the following criteria: 

• Be an original design 
• Demonstrate artistic excellence 
• Provoke curiosity and foster exploration within and between DTLB’s unique neighborhoods 
• Be simple in design for visibility and interpretation by pedestrians 

 

- More- 



           
Page 2 of 2              Explore DTLB! Call for Artists & Designers 

 
• Design elements should be eye-catching and scaled for use on sidewalks where people will see 

them from above and at a distance 
• The decal’s design should be between 500 and 1,300 square inches (or roughly 22 to 36 inches 

in diameter) 
• Design must be suitable for digital printing on vinyl or similar material 

 

An honorarium of $250 will be paid to the selected artist/designer; more than one artist/designer may be 

selected. The artist will be selected based on the submitted application and artwork concept sufficient to 

communicate the design concept. Artists will be selected through a jury of design professionals, 

Downtown stakeholders, DLBA, and City staff. Submissions become the property of DLBA and may be 

featured on DLBA communication channels such as social media, newsletter, website and more. The 

selected artist(s) will have the opportunity to enter into a contract with DLBA to prepare final artwork 

for the production of the series of sidewalk decals based on the selected design concept. 

 

“DLBA recognizes that getting foot traffic to traverse from one neighborhood to another is not always an 

organic experience, and therefore, devising a fun, unique means to connect one area to another in the 

pursuit of foot traffic can be aided through creative means,” stated DLBA’s Placemaking Manager, Sean 

Warner. “We want to leverage our creative pool of talent in Long Beach to bring our sidewalk decals to 

life.”  

 

For submission requirements and more information, please visit http://bit.ly/dtlbcallforartists. 

 

###  

 

About DLBA: The Downtown Long Beach Alliance is a non-profit, community-based organization whose 

mission is to cultivate, preserve and promote a healthy, safe and prosperous Downtown. By balancing the 

interests of the residents, as well as businesses, the DLBA creates tangible progress by way of vested 

interest and solidified partnerships across local, municipal, and commercial lines. For additional 

information, visit www.downtownlongbeach.org.  

 

CONTACT:  

Christina Mancebo, Marketing & Communications Manager 

christinam@dlba.org 

(562) 485-3131 

http://bit.ly/dtlbcallforartists
http://www.downtownlongbeach.org/
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