
Marketing & Communications 
Committee Meeting
July 10, 2024
DTLB Alliance Conference Room

Mission: Cultivate, preserve and promote a healthy, safe and prosperous Downtown for all



1. Chair Ashley Chiddick, Calls Meeting to Order

Taking Attendance:

Roll Call: Ashley Chiddick, Cameron Andrews, 
Claudia Ayala, Ryan La Rosa, Samantha Mehlinger, 
Patrick Michel, Melissa Urena, Amlin Kotei, James Tir



2. Minutes

ACTION:  Approve minutes from June 5, 2024 meeting.

Roll Call: Ashley Chiddick, Cameron Andrews, Claudia Ayala, Ryan 
La Rosa, Samantha Mehlinger, Patrick Michel, Melissa Urena, Amlin 
Kotei, James Tir



3. Staff Report

Asia Morris

Communications & Marketing Manager



3a.  Programs & Upcoming Events
● DTLB Art Walk: July 13, Noon to Midnight
● Monthly Bike to Work Day: July 16
● Mug to Mug: July 16
● The Making of a Design District Panel Discussion: July 18
● Long Beach Disability Pride Celebration: July 26
● DTLB Food Series: July 31
● Taste of Downtown: Waterfront: Aug. 14 & 15

(For details and more events, visit downtownlongbeach.org/events)



3b.  Social Media, Digital Marketing &
        Communications Analytics



Analytics Overview
Media Coverage June 1 - 30, 2024 *Meltwater Analytics, 2024

• Downtown Long Beach:
o 965 (+176%) media mentions for DTLB (4th of July Fireworks Coverage: Press-Telegram, CNBC, Patch, Beachcomber, 

Long Beach Post, and More, Press-Telegram: Pirate invasion coverage, Sports Travel: 2028 Olympics, Queen Mary Coverage: showing up on lots of 
lists for “Top 10” or “Best Quirky Hotels,” etc., Summer Events Coverage - Reggae Fest, Day Trip, Long Beach Walls, Father’s Day, Taste of 
Downtown, Sowing’s Earth Fair, LA Beek Week)

o $13.48M Ad equivalency media coverage (combined potential reach of the media outlets that mentioned DTLB 
in various articles) 

Media Coverage
• DTLB Alliance

o 130 mentions (+1200%) (Grunion Gazette: Things to Do-Taste of Downtown, We Like LA: Things to Do-Taste of Downtown, 
Signal Tribune: Free Lincoln Park events, The Daily Dispatcher: Cheryl Roberts recognized as a 2024 Top Agent (The Pike Outlets), CSULB 
Honored in Run-Up to 75th Anniv as Fundraising Campaign Tops $311M-Austin mentioned as an inaugural honoree of The Beach’s 49 Under 49) 

o $35.98K Ad equivalency media coverage (combined potential reach of the media outlets that mentioned DLBA in 
various articles)



DLBA Social Media Channel Stats
(May/June 2024)

❑ Facebook      May 53,446 / June 53,437

❑ Instagram May 40,598 / June 41,195
 
❑ Twitter / X May 16,687 / June 16,692

❑ LinkedIn May 1,325 / June 1,342

❑ Threads May 5,289 / June 5,626

❑ Total      May 117,345 / June 118,292
*Sprout Analytics 2024



Analytics Overview
May/June 2024 Newsletter Performance *

Downtown Scene Newsletter
May: Avg Open Rate 52%, Click Rate 2.6%
June: Avg Open Rate 50%, Click Rate 3.7%

Business Resource Newsletter
May: Avg Open Rate 33%, Click Rate 2.6%
June: Avg Open Rate 37%, Click Rate 2.7%

Mochi’s Corner
May: Avg Open Rate 45%, Click Rate 2.7%
June: Avg Open Rate 46%, Click Rate 4.3%

Stay Informed: DTLB Advisories
May: Avg Open Rate 53%, Click Rate 1.0%

June: (No advisories sent this month)

* Mailchimp analytics (Previous 30 Days, 2024)



3c.  Update on Ongoing Marketing & 
Communications Campaigns



Downtown Scene Newsletter - June



DTLB Art Walk: July 13



DTLB Giveaways



Lincoln Park Events



Opposite of Ordinary Launch



MarComm Committee Projects



4. Fall Campaigns Discussion

a. Unfiltered
b. Illuminate Downtown (Shop Small)



Unfiltered 2023



Illuminate Downtown (Shop Small)



5. Break Out Sessions

a. Group A to work on North Pine Reel Project
b. Group B to work on Pine & Prom Project



6. Committee Projects Discussion

a. Group A Updates & Needs
b. Group B Updates & Needs



7. Old Business
8. New Business
9. Public Comment (3 min on all non
agenda items)
10. Adjournment

Next Meeting
Wednesday, August 7 at 4PM


