
Marketing & Communications 
Committee Meeting

June 6, 2022

DLBA Zoom Conference Room

Mission: Cultivate, preserve and promote a healthy, safe and prosperous Downtown for all



Chairperson Monica Calls Meeting to Order

Taking Attendance:

Roll Call: Monica Garrett, Cameron Andrews, Amy 

Chambers, Sal Flores, Ryan La Rosa, Aimee Mandala, 

Vanessa Nunez, Michael Vitug



2. Minutes

Action:  Approve minutes from May 2, 2022 Meeting

Roll Call: Monica Garrett, Cameron Andrews, Amy Chambers, Sal 

Flores, Ryan La Rosa, Aimee Mandala, Vanessa Nunez, Michael 

Vitug



3. Chairperson’s Report

Monica Garrett, Chair



3A.  MarCom Committee Meeting Timing

Discussion Points

❑ Move meeting to new day? 
❑ Move meeting to new time?
❑ Set meeting date for July (due to holiday)



3B.  Discussion of New Goal

❑ Campaign to encourage remote workers to spend 

time in Downtown during the week



4. Staff Report

Michael Berman

DLBA Communications Manager



4A.   Social Media, Digital Marketing &

Communications Analytics



Analytics Overview

Media Coverage May 1- 30, 2022

• Downtown Long Beach: 49 articles 

o 374M in potential reach; $3.4M ad equivalency

• DLBA: 5 articles (Business Survey; Taste of Downtown; Fresh Start)

o 1M potential reach; $10K in ad equivalency

May Newsletter Performance

• Downtown Scene: Open Rate 27.3%, Click Rate 2.1%. 

Past Year: Open Rate 11.4%, Click Rate 1.3%

• PBID Newsletter: Open Rate 66.4%; 400 subscribers

• Business Resource Newsletter: Avg. Open Rate 40.4%, Click Rate 3.9%

• Stay Informed DTLB Advisories: Avg. Open Rate 46.6%, Click Rate 2%



Top Posts by Impressions (Twitter)



Overperforming Posts (Facebook)



Overperforming Posts (Instagram)



4B.  Update: MarCom Campaigns

❑ Taste of Downtown Event Series





5. Old Business

6. New Business

7. Public Comment

8. Adjournment 


