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In 2010, the DLBA collected
over 270 tons of trash from

In 2010, the DLBA Clean and Safe Downtown sidewalks.

program provided directions and
citizen assists fo 31,000 people.

The DLBA's website,
www.downtownlongbeach.org,
receives more than 140,000
unique visits per year.
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In 2010, the DLBA power-washed
over 30 million square feet of
Downtown sidewalks and removed
over 8,900 instances of graffifi.
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100 W. Broadway Ste. 120
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T: 562.436.4259

downtownlongbeach.org




The Downfown Long Beach

Associates (DLBA) is:

* A private, non-profit organization
that administers the Downtown
Business Improvement District.

e An organization directed by

a volunteer Board of Directors

comprised of Downtown property

owners, business representatives,
residents, and community leaders.

An entity that represents a wide

array of community members

and interests who demand

the highest quality of service

and responsiveness.

The foundation for a Business
Improvement District, or BID, begins
when a group of property and business
owners gets together and decides to
clean up their community.

The group chooses to voluntarily

assess themselves to raise money for
improvements by creating a BID that
covers a specific geographic area.

BID services are administered by an
organization that represents the group’s
inferests and exceeds what even the
best-run cities are able to provide.

* The services provided by the BID

are proportional to the contributions
raised in each assessment district.
Through these value-added

services and amenities, BIDs show

that private interests and the public
good can coincide.

The DLBA's programs

and services include:

ADVOCACY
¢ Government Relations

e Representing Downtown Interests
to Policymakers

ECONOMIC DEVELOPMENT

e Business Improvement Programs
e Business Recruitment and Retention

MARKETING & SPECIAL EVENTS
e Advertising and Promotional Campaigns

e Special Event Sponsorship and Production
e Public and Media Relations

OPERATIONS

Downtown Guides
Clean Team
Homeless and Public Safety Outreach
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The DLBA provides levels of service

proportionate to the different assessment
districts within Downtown Long beach.

www.downtownlongbeach.org



